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First and foremost, create a money page for each of your product and
service categories. Among expert business owners, some of the most
common money pages are those for virtual or in-person speaking programs,
workshops, executive coaching, and consulting, books, and online
coursework. 

When considering your own sales offerings, creating a page for each one
allows for multiple advantages you’d lose if they were all on the same page.
Below are three of the biggest benefits.
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Each page can provide a clear and concise description of its corresponding
product or service. When looking at a page, there’s no question what it’s
promoting, who it’s a good fit for, what you gain from purchasing it, or how to
get started.
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Each page can go into greater detail about each product or service. If you try
to explain everything on one page, it’s going to be too long, and viewers will
lose interest and leave your website. If each page is separate, you can go
into detail with relevant information and keep each page an appropriate
length.
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When you promote each product or service through a separate page, each
page has a distinct URL, giving you an easy way to see which offerings a
website visitor was interested in based on which pages they viewed. This is
valuable information when planning sales outreach to them after the fact.

These are just a few of the reasons to keep your products and services on
separate money pages. That said, keep in mind that not every single product
or service deserves its own page. 
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https://speakerflow.com/


https://blog.hubspot.com/marketing/buyer-persona-research


https://speakerflow.com/youre-the-worlds-best-kept-secret-heres-what-to-do-about-it/


https://domoscio.com/en/blog/why-visual-content-is-essential-in-learning/
https://getflywheel.com/layout/optimize-images-for-web/
https://10web.io/blog/optimizing-videos-on-your-wordpress-site/




https://backlinko.com/on-page-seo


ҏҎ

page about speaking programs in healthcare industries, for instance, your
keyword might be “healthcare keynote speaker.” To narrow down keywords
for your money pages, start with the “Conducting Keyword Research” guide
on our Resources page.

The main page title should be classed as an H1 or “title” heading, then the
headings of each section should be H2 headings. Within each section, each
subsection should be an H3 headings, subsections under H3 headings
should be H4s – you get the idea. This communicates the informational
hierarchy of the page, both to search engines and the viewer.
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“Alt text” is a label applied to a video or image in order to describe its
appearance and/or purpose on the page and should include the keyword or
phrase for the page on which it appears. It allows your images and videos to
rank on Google images for that keyword/phrase and it makes the page
more accessible. You can learn more alt text and why it matters in this
Semrush guide.
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This is pretty self explanatory but another important SEO task. Because
search engines “crawl” the web to find results when someone searches for a
keyword/phrase, using that word or phrase in the page URL makes it easier
for web crawlers to find and, consequently, higher placed in a list of search
results.
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Readability defines how readily people can read the information on a page. 

Greater readability “scores” generally mean a page is easier and more
enjoyable to read, which also means search engines will prioritize it in a list
of results. 

Combined with keyword optimizing your page, this is one of the easiest and
most sure-fire ways to make sure people will land on it. 
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https://speakerflow.com/resources
https://www.semrush.com/blog/alt-text/


https://yoast.com/wordpress/plugins/seo/
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Dpvodf Tbuf< What percentage of visitors leave your site after only
viewing one page? Ideally, you want a bounce rate between 26-40% but
the average is between 41-55%. You can lower your bounce rate by
improving the copy and design of each page to make it more engaging,
ensuring your calls to actions are clear and consistent, etc.
Cwfsbhf %fttjpo Fvsbujpo< How long do viewers spend on your website,
on average, before leaving? Higher average session duration means
greater engagement, and the ideal metric is 2-3 minutes. 
Cwfsbhf Rbhft qfs %fttjpo< How many pages do visitors look at before
leaving? The industry standard is 2 pages, but you can improve your
website’s average pages per session, average session duration, and
bounce rate in many of the same ways (i.e. making the content of your
site more clear, relevant, and engaging).
Upq Rfsgpsnjoh Rbhft< Which pages receive the most traffic, have the
longest session views, and the greatest conversion rate (percentage of
viewers that take the call to action)? These are pages you can mimic
when improving your other pages.

Once your money pages are live, the final step is to continue making
improvements to them over time. This applies to the design of the page, the
words you use, what questions are included in your FAQ section – you name
it. Not sure what changes to make? Start with the following two sources.

10. TRY TESTING DIFFERENT LANGUAGE, PAGE
LAYOUTS, AND DESIGNS.

Making improvements is where analytics really comes in handy. Looking at
your money pages, how long do people spend on each page? Do people
navigate from a page to the rest of your site or just leave? Which pages
most often lead to people taking their respective call to action? Learn from
the pages that produce the best results, and mimic them on struggling or
new pages.

Rsp Ujq< Consider creating two versions of a money page and adjusting the
copy, images, layout, or other design choices between each page. This
practice – better known as “A/B testing” – allows you to test changes to
your page and compare the two version to see which performs better. Learn
more about A/B testing in this handy guide from CrazyEgg.

Analytics

https://www.crazyegg.com/blog/landing-page-ab-testing/
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SIMON T. BAILEY

Lots of social proof
Includes a "Topics" section to
highlight his expertise
Navigation bar sticks as you scroll
so you can take the CTA ("Book
Now" no matter where you are on
the page

What To Imitate:

NEEN JAMES

Eye-catching CTA buttons
throughout the page
Includes several videos to give
the viewer insight into her
audiences' experience
All photos are high-resolution and
consistent with her brand

What To Imitate:

DAN THURMON

Hero section has an engaging,
powerful headline and subtitle
Does an exceptional job of typing
the results his clients want to the
ways his programs produce them
LOTS of social proof
Page ends with a clear next step

What To Imitate:

simontbailey.com/speaking

neenjames.com/speaking

danthurmon.com/speaking

https://simontbailey.com/speaking/
https://neenjames.com/speaking/
https://danthurmon.com/speaking/


REAL-LIFE EXAMPLES (CONT.)
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CASSANDRA WORTHY

Branding is up to date and
consistent and matches photos
"Keynotes" section highlights not
just what her presentations are
about but who they're for
Final page CTA is a calendar link
(can be less pushy than "Hire Me!")

What To Imitate:

SHOLA RICHARDS

Because this is a speaking page,
includes info for event planners
CTAs are consistent and all
redirect to the final CTA section
"Keynotes" sections highlight
benefits people see from his work
("Audiences leave with...")

What To Imitate:

MEL ROBBINS

Sections are simple and
uncluttered and place her
message front and center
"5 Reasons To Book Mel" section
is a powerful way to build trust
and persuade the viewer to take
action

What To Imitate:

cassandraworthy.com/speaking

sholarichards.com/speaking

melrobbins.com/book-mel

https://cassandraworthy.com/speaking/
https://sholarichards.com/speaking/
https://melrobbins.com/book-mel/


https://www.philmjones.com/motivational-speakers/
https://www.kindrahall.com/speaking
https://www.roryvaden.com/best-leadership-speaker
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You’re not using your homepage as a money page. This is a
marketer’s heart attack.

Visitors immediately understand your offer.

Your money page does NOT have a headline that contradicts
any text on the page or an ad/email the user may have clicked
to get to the landing page.

All written content on the money page is valuable to the visitor
and supports the action you want them to take. Think about
addressing the problems/pain points of the visitor and how
you can guide them to the solution.

All images, videos, and animations are valuable to the visitor
and relevant to the text on the money page.

Make your call-to-action (CTA) compelling.

Your CTA button is impossible to miss.

You’ve used a contrasting color and provided ample negative
space around your CTA.

Your CTA is repeated at multiple scroll depths of the page.

You’ve created an eye path to the button with arrows or
another design element pointing to your CTA.

Your CTA isn’t generic, expressly reiterates the offer and
implies action.

The CTA uses first person pronouns, action-oriented verbs or a
combination of the two.

You use the same CTA throughout the page (ex. Use "Book a
Call" every time rather than "Contact Me," "Book A Call," and
"Let's Talk!"
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Your form is friendly and easy to complete.

If you’re using a scheduling tool like Calendly, when creating
the form, only ask for information you need to follow up. Don’t
make the form a quiz.

Use as few fields as possible that gets you the information you
need.

Your form is neatly arranged and doesn’t force the visitor to
make decisions. Remember, more decisions, more time, less
conversions.

One or more forms of social proof are featured on the page to
increase the trust factor. This means you’ve included one or more of
the following:

Previous client testimonials

Reviews

Customer logos

Trust seals (awards, accreditations, etc.)

Every field is clearly labeled.

Media features “as seen on”

Social media posts created by fans and customers

Privacy policy link

You included video on your money page.

Make it personal, raw, and not highly edited.

Make it short 2-3 minutes of why they should complete your
call to action.

State the call to action in the video and point in the direction of
the button or form on the page.
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You've included all of the necessary sections on your money page.

Title/Headline (to highlight value)

Subtitle (to explain value)

Social Proof

Introducing The Problem

Explaining How You Solve It

Frequently Asked Questions (FAQs)

Final Call to Action

You've prepared the backend systems for your money page.

The page is SEO-optimized to make it easy to make it easy for
your ideal clients to find it when searching online.

You have analytics set up for your website so you can see how
many people are visiting, when, from where, and how they're
interacting with your page.
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